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INTRODUCTION

THE PRIMARY GOAL OF OUR CAMPAIGN FOR EBONY ROAD
PLAYERS IS TO BROADEN THEIR AUDIENCE, WITH A

PARTICULAR FOCUS ON PEOPLE OF COLOR. 



AUDIENCE
& THEME

TARGET AUDIENCE CAMPAIGN THEME

PRIMARY AUDIENCE: 18-25, BIPOC 
SECONDARY AUDIENCE: 26-35, PARENTS, BIPOC

"BEING COMFORTABLE IN YOUR SKIN" 
“OUR AIM IS FOR EBONY ROAD PLAYERS TO BE A
SANCTUARY WHERE INDIVIDUALS CAN EXPRESS THEIR
TRUE SELVES AND SHARE DIVERSE STORIES.”
 #OWNYOURSKIN 



   SECONDARY RESEARCH     PRIMARY RESEARCH
MILLENIALS/GEN Z TRUST SOCIAL’S, SORTA 
HASHTAGS IMPACT VISIBILITY HEAVILY
SEO IS KEY TO HIT YOUR TARGET 
CONSUMERS ARE SEARCHING FOR INTERACTION

AFFORDABILITY,IMPACTFULNESS,PERSONAL CONNECTION
$10-$30 
SOCIAL JUSTICE MESSAGING IS ACCEPTABLE

SIGNIFICANT FINDINGS

RESEARCH OVERVIEW
HOW DO ARTS ORGANIZATIONS UTILIZE SOCIAL MEDIA PLATFORMS TO ENGAGE WITH AUDIENCES AND PROMOTE CULTURAL EVENTS
EFFECTIVELY?

1.

WHAT ARE THE KEY FACTORS INFLUENCING CONSUMER BEHAVIOR AND PREFERENCES IN THE ARTS INDUSTRY, AND HOW CAN ARTS
ORGANIZATIONS LEVERAGE THIS INSIGHT TO ENHANCE AUDIENCE ENGAGEMENT AND COMMUNITY BUILDING EFFORTS?

2.



OBJECTIVE 1
INCREASE SOCIAL MEDIA FOLLOWING ON INSTAGRAM AND FACEBOOK BY 20% BY THE END OF JULY 2024.



OBJECTIVE 1 
INCREASE SOCIAL MEDIA FOLLOWING ON INSTAGRAM AND FACEBOOK BY 20% BY THE END OF JULY 2024.



OBJECTIVE 2
INCREASE ONLINE AWARENESS OF EBONY ROAD PLAYERS BY 15% BY THE END OF JULY 2024.



OBJECTIVE 3
INCREASE COMMUNITY PARTNERSHIPS BY 20% BY THE END OF JULY 2024. 



TIMELINE

KEY
OBJECTIVE 1- 
OBJECTIVE 2- 
OBJECTIVE 3- 
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BUDGET &
EVALUATION

OBJECTIVE 1:
TRACK SOCIAL MEDIA FOLLOWING
MONITOR HASHTAG USE 

OBJECTIVE 2:
MONITOR WEBSITE TRAFFIC 

OBJECTIVE 3:
TRACK LOVING DAY EVENT ATTENDEES 
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